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Ethiopia is a country endowed with diverse and rich natural resources. Its long history and mosaic cultures have 
provided the world with several UNESCO heritage sites and very attractive tourist destinations. Dating back to human 
origins, the Country has numerous archeological sites with the most famous being Hadar in the Afar region where 
Lucy, the 3.2 million year old Australopithecus afarensis, was discovered. Antiquity ruins such as the temple in Yeha in 
the north of Ethiopia testify of the long history of civilizations in the country dating as far back as 700 BC. The country 
is also endowed with remarkable fauna and flora with indigenous plants and animals that make the country ideal for 
eco based tourism. The country has nine UNESCO registered World Heritage sites and hosts eight Cultural sites and 
one natural site (the Simien National Park), with an additional four under current review. In addition, the country has 5 
more sites on the Tentative List attesting the outstanding value of Ethiopia’s wealth to the world. In fact Ethiopia has 
as many, if not more tourist sites than Egypt. However, the country has yet to utilize its grand potential and increase its 
share in the world tourism market. In 2017, Ethiopia ranked 116th in the Travel and Tourism Competitiveness Index 
3.10 score (1-7) according to the World Economic Forum Travel & Tourism Index Report. Its most competitive 
indicators are price (ranked 64th), availability of natural resources (ranked 69th), cultural resources (ranked 70th) and 
environmental sustainability (ranked 56th). Despite the resources and the competitiveness of the sector, travel and 
tourism has a low share in Ethiopia’s economy. Tourism’s direct contribution to GDP was 2.2% in 2016 and the industry 
directly supported around 466,000 jobs.  
 
Tourism & Travel sector comprises many subsectors among which are accommodation, transportation, travel services, 
food and beverage services, recreation, entertainment and so forth. Figures show that the inbound tourism arrival has 
increased over the years since the 80s, it reached half a million in 2011 and was 864,000 in 2016. The World Travel & 
Tourism Council (WTTC) in its 2017 country report estimated that in 2012 about 7% of arrivals in the country are for 
leisure whereas the remaining share is for business.  

 

The Ethiopian Ministry of Culture and Tourism has completed a 10-Year Master Plan to boost its tourism sector based 
on IGAD’s (Intergovernmental Authority on Development) 2013 Sustainable Tourism Master Plan. The primary goal of 
the Master Plan is to make Ethiopia one of the top destinations in Africa utilizing available natural and human 
resources, as well as marketing and promotion. Following this plan, Ethiopia is expected to bring three billion USD 
from the sector and the Government of Ethiopia is doing its share by providing transport infrastructure and services. In 
addition, Ethiopia has competitive costs for investments in this sector; it has abundant and cheap labor, low utility 
tariffs and fiscal incentives. Hence the potential is considerable and with the growing number of outbound tourists in 
the world, Ethiopia is on the road to being one of the top destinations with best value for money.   
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The country has six major entry points: by air, Addis 
Ababa and Dire Dawa; By road Moyale, Metema, 
Wuchale, Galafi, and by railway Dawale. The main mode 
of transportation to and from the country is by air with 
the flag carrier airline of Ethiopia, Ethiopian Airlines. It 
connects Addis Ababa to all continents except Australia 
with almost 100 international destinations and 21 
destinations within the country. The airline is expanding 
its route’s all over the world and developing its fleet. 
Ethiopian Airlines is the first airline in Africa and the 
second in the world next to Japan to receive the 787 
Dreamliner airplane.  Currently, Ethiopia is investing in 
the expansion and modernization of airports in the 
country in a bid to satisfy growing demand and to meet 
international standards. Whilst Addis Ababa Bole 
airport is currently undergoing significant expansion, 
there is also a vast amount of investment going into the 
improvement of regional airports. The country is also 
massively expanding its road and railway networks 
connecting major cities within the country and 
neighboring infrastructures such as the Djibouti port. 
Notable projects include the recent completion of the 
Addis-Djibouti railway, the Chinese financed light rail 
system in Addis Ababa and the new expressway 
connecting the two largest cities in the country, Addis 
Ababa and Adama.  

 

TRANSPORTATION 

There are currently six internationally branded hotels in 
Addis Ababa, most notably the Sheraton, Hilton and 
Radisson. There are a number of hotel projects in the 
pipeline but there is still further potential for the 
development of hotels given that Addis Ababa is the 
home to the African Union and the United nations 
commission for Africa. In January 2014 for example, 
during an AU summit there was an inflow of 3,000 
people in the capital and the demand was for star-rated 
hotels with high standards.   

Given the natural and historical attractions of Ethiopia 
and the comparatively underdeveloped nature of the 
tourist industry, a number of opportunities exist for 
hotels outside of the capital. There has been 
considerable investment in projects in the past few 
years with notable eco-lodges such as the Bale 
mountain lodge and Arba Minch paradise lodge 
proving popular with international tourists and 
Ethiopians alike.  

Research has shown that the demand for hotel rooms 
will increase to 3.1 million in 2020. Currently the 
demand for hotel rooms is higher than the existing 
facilities despite the recent surge in construction. As a 
result, the growing number of tourists and business 
travelers to Ethiopia make the hospitality sector 
promising.  

 

ACCOMMODATION  
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The Ethiopian government in a bid to develop the tourism industry has 
created two new entities, the Tourism Transformation Council and the 
Ethiopian Tourism Organization. The Council will intervene to alleviate 
obstructions and bottlenecks impeding the development of travel & 
tourism and develop the country’s strategic plans. To that effect, the 
Council is composed of members of relevant ministries, mayors of cities, 
the CEO of Ethiopian Airlines, presidents of Ethiopian Tours and 
Operators Association and the Ethiopian Hotels and Restaurants Owners 
Association, president of Chamber of Commerce & Sectoral Association 
(ECCSA) and others. The Ethiopian Tourism Organization will develop 
touristic destinations, create promotional campaigns and help build the 
capacity of local travel and tourism stakeholders.  

Besides the government’s efforts, the stakeholders of the tourism & travel 
sector are also actively trying to alleviate obstacles and find solutions to 
challenges in the sector. The Fifth Annual Hotel Show Ethiopia Expo was 
organized in June 2017 in Addis Ababa to create links between different 
stakeholders such as hotel consultants, hotel operators, equipment 
suppliers, tour operators and other stakeholders. 

 

World Travel & Tourism Council (WTTC), 2017 
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Ethiopia is the 3rd diplomatic city with 118 diplomatic 
missions after New York and Geneva; it is the 
Headquarters of the African Union Commission (AUC), 
the United Nations Economic Commission for Africa 
(UNECA) and many international organizations. Due to 
Ethiopia’s historical diplomatic role, many countries have 
representations in Ethiopia through Embassies or 
Honorary Consulates. Ethiopia’s advantages in the 
business tourism area are mainly security, price and 
convenience as many international organizations are 
already set up here. As a result, the country hosts dozens 
of international conferences per year, attracting many 
international visitors.  In 2016, business travel comprised 
about 24% of the total GDP for travel and tourism. 
Furthermore, business travel spending is expected to 
grow by 8% in 2017 according to the WTTC. The growing 
number of business tourism creates considerable 
opportunities for investment in conference venues, 
catering and related services.  

BUSINESS TOURISM 

The global trend in tourism has shown an inclination for 
more exotic destinations, as many tourists are becoming 
more adventurous and are looking for more offbeat and 
unexploited destinations. Ethiopia is not the first country 
that comes to mind for adventure tourism because very 
few recognize its geological, botanical and zoological 
wonders as opportunities to develop adventure tourism. 
In reality, many of the regions in Ethiopia are 
unfrequented by tourists and provide plenty of natural 
and cultural attractions for adventure tourists. Therefore, 
mountaineering, trekking, bungee jumping, mountain 
biking, canoeing, rafting and rock climbing are some of 
the untouched adventure tourism activities. 
Opportunities reside in providing materials, training, 
delivering services, investigating and mapping new areas, 
and organizing tours in the adventure tourism sector.  

ADVENTURE TOURISM 

The Ethiopian Government is putting in place policies 
directed towards the conservation of wildlife and 
natural reserves in order to develop the tourism 
potential of the country. With 20 National Parks, 4 
wildlife sanctuaries, 18 controlled hunting areas, 2 pilot 
projects for community conservation areas, the country 
has huge potential for Eco-Tourism. Human impact on 
nature in Ethiopia is very limited, and some areas are 
completely untouched and wild. Globally, with the rise 
of international concern for environmental protection, 
the issue for habitat protection has shifted from 
national to international level. Hence, any attempt to 
invest and provide infrastructure and services in Eco-
Tourism in Ethiopia will be supported both locally and 
internationally.  

ECO TOURISM  
The health and wellness market in the tourism sector is 
a fast growing lucrative market. In 2013, it accounted 
for 14%, or nearly 439 billion USD, of all tourism 
expenditures worldwide. It’s projected to grow by more 
than 9% yearly through 2017. It is also said that wellness 
tourists spend on average 130% more than regular 
tourists. Thermal/Mineral Springs Market was estimated 
to be worth 50 Billion USD in 2013, but the revenue is 
concentrated in a dozen of countries. Ethiopia has a 
large potential for this segment of tourism. The Great 
Rift Valley passes through the country and there is a 
short distance from the crust of the earth to the actual 
ground creating hot springs of varying temperatures 
and pressure erupting across various regions. This 
creates ponds and water falls to develop wellness 
tourism. Currently, health and wellness domestic value 
in Ethiopia is estimated to be around 93 million ETB.  

 

HEALTH AND 
WELLNESS 
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AGRO TOURISM 

Agro tourism is a fairly new concept in Ethiopia. 
Nonetheless, the country has a lot to show for when it 
comes to indigenous agriculture. Over 80% of its 
population is in the agriculture sector and the majority 
use traditional methods and organic farming. Ethiopia 
has indigenous foods and beverages like teff, ensete, 
wild coffee, moringa and numerous others allowing 
agro tourism to be developed around these crops and 
trees. A unique way to combine and showcase 
Ethiopia’s agricultural wealth would be through agro-
forestry type of concepts with a tourism component.  

DISCLAIMER: This document has been prepared in good faith on the basis of information available at the date of publication without any 
independent verification. EAGATE Foreign Trade Auxiliary Plc does not guarantee or warrant the accuracy, reliability, completeness or 
currency of the information in this publication nor its usefulness in achieving any purpose. Readers are responsible for assessing the relevance and 
accuracy of the content of this publication. EAGATE Foreign Trade Auxiliary Plc will not be liable for any loss, damage, cost or expense 
incurred or arising by reason of any person or company using or relying on information in this publication. 
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East Africa Gate (EAGate) is a dynamic French/Ethiopian business 
partnership founded by Ms. Tigist Getachew Araya and Mr. Olivier 
Poujade. The two partners graduated from Toulouse University (France) 
and together combine more than 15 years of experience in emerging 
markets in the legal, financial and business strategy fields 
(www.eastafricagate.com). EAGate has rapidly become a reference for 
accurate business information and tailored investment solutions in the 
Horn of Africa.  
 

For more information, contact us at: contact@eastafricagate.com 
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Danakil Depression (sulphur & mineral salt formations, Afar) 


